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MARKET RESEARCH METHODS
 The use of a focusing group is a study method used to gather information through the interaction of a particular group. The collection involves a minor amount of judiciously nominated members who debate an assumed topic (Erickson, G.S., 2017). People’s behaviors and thoughts are discovered through the use of this method. In this case, a business manager can use this method to gain a deep understanding of this football tournament. For instance, the regulation and rules which should be adhered to, time to be used, among others. Šerić, N. et al. (2018) report that this method is more appropriate because it is used to identify and explore how people understand specific questions, why, and how questions are formulated. Again data will be gathered quickly because this method involves fewer people hence insightful information than individual interviews.
The interview is also a research method that comprises one in one discussions with associates of the goal market: women who play football. It can also be managed by using modern technology such as telephone and computer, among others. The interviewer can implement an official approach or casual approach. The investigator might have a checklist to record answers. It is an appropriate method simply because data acquired through this process typically are precisely equated to the data secured from other techniques. Again the assessor is more flexible because it permits one to pose different questions or check queries when the need arises; flexibility makes the process a more extraordinary technique for investigating areas where there are tiny bases for knowing what queries to ask and how to frame them.

Use of questionnaire as a research method whereby the investigator gets data from many individuals who lack time to join an interview or experiment. It is among the most appropriate methods since contributors can state their opinions confidently without worrying about the researcher's reaction.
MARKET ANALYSING TOOLS
Essential surveys which is an analyzing tool that allows the formation of own questionnaires. The researcher is required to source their contributors. It is an appropriate tool because it allows one to get quick feedback from an appropriate group of the respondent and also it achieves better response from involved respondents.
Google analytic is also an analyzing tool that provides market research in its large. It gives feedback on how the participants are behaving, which game is being liked, for example, in this case, how the community will respond to this tournament. It is an appropriate tool because it lets you see how many people visited your website but eventually ignored it, which means they did not find what they were looking for. This helps the manager to change or improve facilitates. For example, in this case, the researcher should learn how to improve football in the region. It is also easy to note the potential footballers and also know how to set smart goals.
Market data website Is a tool that lets the researcher filter through the cost of each industry by providing annual expense and other insights. It is an essential tool because it allows proper budgeting of available capital and resources.
  PROMOTION AND ADVERTISING PLAN
 A promotion plan involves identifying the best way to deliver the information to the target audience. It includes Subdivision, where consumers are divided into segments. That is, small groups hence needs of consumers are met appropriately. Targeting, which is a way of communicating with the chosen section, ensures the best participant response—positioning, which means outlining the image for the event. Branding persuades and convinces the target group that a football game is of high value compared to other games. Omari, R et al. (2018) reports that developing the message involves aligning the market objectives, persuading, informing, and reminding to maintain the participants' interest.
An advertising plan is a mode of connecting directly to spectators using media, such as televisions and radio. Its aim is to counterpart most effective to the audience. The manager can look at the Situation analysis, which refers to ways to review the problem opportunities. The strategy statement framework for the manager's approach Should be realistic. The creative plan should focus on the actual message for advertising. Evaluation should be done to measure the success of the advertising campaign. Budget is essential to enable healthy management of resources and finance to avoid overspending or spending less. The budget should go hard in hard with available capital.
I recommend a manager have a plan on how to deal with detractors since there must be negative reviews in everything. By coming up with a solution is one of the best ways to turn reviews into positive reviews. I also recommend the manager focus on how people are engaged. He or she should take time to encourage women to take action by participating in football. Women being the target group, should be educated on the importance of football.  Another recommendation is that the manager should have a story to share with the target group that will make them what to join a football match to have the same story to share.

Element of the event
 Objective and goals by understanding the importance of the event.  To succeed in this football tournament, the manager should pay attention to the event's goal, objective, and purpose. To enable proper budgeting and planning.
You are budgeting your event. The event should be well budgeted in terms of finances, time, and resources to avoid much cost. Everything should be well spent.
Building football team. Knowing and understanding participate needs to find out where you will get them through social media, email marketing, among others.
Pick your date correctly. The suitable timing is also good to organize a successful event. To determine the right timing, you should consider days of the week, weekends, holidays, among others.
Creation of content that is attractive to your target audience. Content should solve the problems of the targeted audience and value to the football event. When creating content, be creative to increase engagement (Šerić, N. and Ljubica, J., 201)s8—developing event branding. A well-branded event will attract and persuade the target group—planning program. The schedule should be set as early as possible.
Scenario 2
Fitness focus strength and conditioning center is where consumers visit to get fit. The main goal for the marketing center is to bring consumers together and fulfill consumer's desired goals. As the marketing manager for the company, there are various marketing segments for fitness that are supposed to be put into consideration, such as: making friends, losing it, focusing on sports, meeting the health requirements, having peak performance, and staying in shape. However, as the fitness company's marketing manager, making friends and losing it are the main segments that would make the company's strength and conditioning coaches focus on the consumers individually. 
Making friends in the fitness marketing segmentation is generated from the surrounding people who are less interested in benefiting by keeping fit. Yet, there is the provision of a gym and the coaches. Moreover, making friends allows the realization of mixing with people with the same goals, lifestyles and the most important thing is making new friends. However, the consumers are likely a bit fit and enjoy doing the gym's fitness activities and with their coaches. Though, the main goal of the consumers is to have fulfillment in their social needs. However, the company can maintain and attract consumers because there is a common target, classes with coaches that make them fun and energetic, a room where consumers can freely interact with one another, and a refreshment shop for both the consumers and staff.
The second marketing segmentation in the fitness company is losing it, which is losing weight. Like any other fitness center, there is the specialization of losing weight programs and overweight people and are guided by the coaches. Whereby everybody is allowed to participate regardless of weight, gender, or age. In the fitness company, welcoming the consumers is the priority to consider and establish the programs to meet every consumer's needs. The coaches are responsible for giving emotional support, motivating and assuring the consumers in the fitness journey to keep on attending despite watching others who are already-fit and muscular feeling intimidated.
	Different marketing strategy gives room for targeting customers according to their specific characteristics as the company's manager. Also, there will be space for creating effective campaigns, which will bring more opportunities to the company. Making friends allows more concentration in the marketing and the resources to get the most customers, thus achieving the business's goals. As a manager, it is essential to know the customers and identify the market segment's particular needs to determine how to meet the coaches' availability. Besides, an idea will pop up on designing and developing better marketing strategy skills to differentiate the competitors.
	Identifying the most effective tactics in marketing tactics will help lose its segment, which is good in attracting the right customers. However, having explicit knowledge of the customers to target will help determine solutions and best methods for reaching the customers. Also, a significant difference will be created when the company creates an intense market massage since the messages will be sent directly, making the company stand out from the rest. While reaching out to the needs, wants, and target audience's unique characteristics, it gives a good image and can covert customers to regular customers.
C. Outline marketing tools and techniques to utilize to promote the company to the targeted audience
	Tools in marketing are generated to automate processes and repetitive tasks to minimize human errors, thus having a stronger relationship with the customers and making the company's brand famous (Kumar et al., 2020). The Charlie App is the first analytical tool that is attractive and helps create an impression that is positive when meeting people for the first time. The first impression is a critical stage since a deal can be closed, and the customer can be won over. Since the fitness company involves more meetings with people both physically and online, the Charlie app will help the coaches have a strong relationship with the customers by saving their data bio.
	Another essential marketing tool is Build fire which is the way of building mobile apps. The use of the internet has been on the rise, and thus, customers can be able to access fitness products through their phones. However, the app is competitive since there are other marketing apps for downloads, but to stand out, having a robust drag and drop builder like Build fire will assist greatly. With no skills needed with Build fire, only a template that will suit the company majoring can work in fifteen minutes. Lastly, Evernote is an app created for taking notes, storing, and organizing data in a format, text, photographs, and webpage instead of pen and paper. Also, the Evernote app will help in remembering and making intelligent decisions.
In summary, digital marketing has become a thriving tool for the brand through advertising in different social media channels and marketing tools. But the primary marketing tool that has overtaken the entire digital marketing tool is mobile marketing.  Time and effort are needed to maintain and develop a proper campaign for marketing. However, where the business seems to be stagnant, re-evaluating the strategy and marketing tools is essential. The results show how the business can adapt to changes in the marketplace to align with its behaviors.
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